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Everything about the new 370 Outrage is
so spectacular, there’s nothing on it you’d
ever want to cover up… Well, except maybe
the alfresco kitchen when you’re mixing up
a batch of guacamole under a blazing mid-
day sun. The SureShade automatic sunshade
system, available as an option on the 370,
provides hassle-free shade on demand for
sun protection, comfort and convenience.
The automated shade extends more than 6 feet. Its integrated, self-supported

design acts as a natural extension of your boat—
so it looks great and doesn’t interfere with activi-
ties like fishing. The sturdy SureShade can
withstand all the elements, including more than
50-mph winds, so you can even use it while under-
way. Visit www.SureShade.com.

upgrade
your shade

SureShade con-
tributed to the 370’s
NMMA Innovation
Award, won at the

Miami Interna-
tional Boat Show.

A Safe-isticated Look
SAFETY AND STYLE HAVEN’T ALWAYS GONE WELL HAND-IN-HAND.
Float-Tech® is set on changing this perception with its innovative line of
Inflatable PFD all-season jackets. Approved by the U.S. Coast Guard, the
Float-Tech Inflatable PFD design seamlessly integrates a fully opera-

tional life vest with a comfortable, stylish waterproof jacket.
Float-Tech is also introducing the new Sea-Tee™ In-

flatable Rash Guard for watersports enthusiasts
and young swimmers. This revolutionary prod-

uct combines the sleek look and traditional
skin protection of a rash guard with a
manually activated air bladder that pro-

vides 8-plus pounds of additional buoy-
ancy. Now you can stay in style while out on

the water without sacrificing safety.

Social
Whaler

For the past 50 years, Boston Whaler has been dedicated to building lasting bonds with customers. Now,
through social media pages on Facebook, Twitter, YouTube and Flickr, “The Unsinkable Legend” wants to make
these relationships stronger than ever. Get connected at www.whaler.com, and follow the links.

lo res

THIS SPRING, BOSTONWHALER GAVE ITS SUPPORT TO A

cause close to home. “The Unsinkable Legend” helped
sponsor the 14th annual Bucket Full “O” Fun fishing
tournament in Palm Coast, Florida, near Whaler’s
manufacturing facility in Daytona. The Flagler
County Sportfishing Club hosted the event, which
raised nearly $4,000 from its sponsors for the Halifax
Health Hospice’s family caregiver program. The pro-
gram provides caregivers with a relief option while
they look after terminally ill loved ones. Trout,
flounder, drum fish and redfish all counted toward
top-weight prizes for tournament winners.

“It was a great success,” says Johnnie Carrow-Nelson,
Halifax Health Hospice’s marketing and event coor-
dinator. “Boston Whaler really helped drive funds
and awareness for our program. It’s a testament to the
work that our team does when a company like
Whaler supports our organization.”

To order, visit www.whalerapparel.com.


